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The Survey

March 24 - April 8 — Exec
Preliminary Summary
data provided released by
o IEDA IEDA

March 16 - March 17 - March 23 -
IEDA contacted Survey Survey

IDM launched dosed*®

" A few hundred surveps after
larch 23 ware alia included

» 85.0% For profit

* 10.5% Not for profit
e 2.6% Local government
e 1.0% State government
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Geography

All 99 counties

v 53.5% metro
v 46.5% rural
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Characteristics of Respondents

0.0 10U 2000 3000
1employe: I 10.5%
2 to demployees I, B

; 5 to 9employees I 1. X%
e 75.3% are full time

* Range from 1 to 38,000

* Mean = 45.08 employees
* Full time mean = 31.14
* Part time mean = 11.47

* Median = 8.00 employees

10to 19 employees I i 7
20te 49 employees I 1375
50to P9 employees NN ©.c5%
100 to 249 employees I 9.9%
250 to 499 employees I 1.9% ‘ ‘ ‘

500 to 99 employees W 07%

1,000 ar moare employeed B 05%
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Industry Sectors

0% S0% 100, %% i5.0%

GRS ., WEEL
Heafth Cane 3 d S0 el Aonestaan o I 1 o
(FL Tty NN
Accommod ation and Food Service s S 10 5%
Profe szioral, Soentific and Tedthnical Senvices I 7. 4%
nstruction I 7.0
Manufacturing I T
ArEs Enferalnmient and Recreation I & 7o
Firanoe and Insuanoe I S
Eeal Estate and Rental and Leasing NN 1 1%
Agricuture, Forestry, Fishing and Hunting I 2
Educational Services I 7 2%
Public Adminktration I T 7%
Wihiclemle Trade DG 0%

Tramporadon and Wanhousing N 1B

Industry Sectors with 1% or
higher share of respondents

Information I IE

Admiimistrative Support amd ‘Waste Mgtand Remedation Services I 1, 7%
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Impact on the Organization

10005
HI.6%
HO S
B A
.08
1%
T.9%
1.7
Yes, negatively Yes, posi tive iy Mot sure
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What Areas of Organization Have Been Impacted

0.0% 2005 S0.0% B.0% B0.0%

z
*

Business deve opmentfsales

=
*

Burdi ness oper ations
Customer demand of products/ervices 62_4%
Em ployee avail ability 3. 2%

Supply chain (inventory/ raw materials)

-

Technology T.0%

Otheer

8.6%

Moneof these 0.5%

Mot swure 1.5%
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Top 3 Concerns with Respect to COVID-19

LT &Z.0% q0.0% b0 B0

Finarcial impact on operatiors and/or liguidity and capital _T.F.E!-E
Decreasing consuimer corfidence fspend ng _ G6_2%
iGlobal recession 19.0%
Workforce reduction _ 26.1%
supply chain disruptions |GG 220«

Lower productiwity 16.6%
Lack of information for decision-making - 14.8%
Ceher 1.8%
Impact on tax and trade isswes 5.6%

Mot fure I 1.1%

Mone of these i0.5%
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Most Recent Monthly Revenue & Payroll

Average Monthly Revenue
by Employee Size
* Reported by 7,003 respondents J
* Range: 5100 to $400,000,000
* Mean: 5631,675.37
« Median: $33,000 $20,296.93
6-11 employees
* Reported by 5,721 respondents Hj.ﬁﬂ!_ﬂj_

M ont h IV « Range: $1,000 to 519,567,362

= Total sum: $759,705,335

P avrn' | e Mean: $132 815.62

e Median: 515,000

I
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Estimated Impact on Revenue and Employment

Eley
10.0%
Z0.0%
30.0%
400 - B e

50.0% _\_——_"/

B0.0%

Curment 30Dawys G Doy s 90 Days
e e mpad 5 -51 47K H4.906% S22 545 -80 TR
Ernployment impact % -34 . 91% A0.02% A7 345 -5 1%

ﬂ ~, | Strategic
University of & - ‘ V) Marketing

Northernlowa | Services

Liebvii nilp o BB bed & e



Enacted Employee Restrictions to Physical Work Sites

B 0%
55.4%
S0 0%
s * Closed business/organization — 40.6%
* Social distancing — 36.4%
0.0% « \Working from home/remotely — 18.6%
e » Reduced access / No customers, suppliers, vendors, volunteers patients
or visitors on site — 16.5%
. » Canceled meetings/events —15.2%
» Restaurant Take out only/store pick up OR bank drive up — 12.3%
1L.7% » Reduced staff / Layoffs or furloughs —12.1%
10O
29%
1
Yes No Mot swe  Notapplicable
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Remote Work - Average by Industry Sector

Professional, Solentific, and Technical Servioes 47 B% - ERE
informaticn 4. 3% I
Educational Services 51.2% I o
Real Estate and Rental and Leasing 43 5% - R
Anance and Insurance 6. 5% _ BX.05%
Public Adminisration 25.3% I o
At Enfiegadnment and Recreation I8.3% _ 36.0%
Whale sale Trade 24.3% I
&armimstrative Support amd Waste Maragement and Remedation.. 2805 - 35.4%
8l Respond ents 5% _ Ni%
Heatth Care and Soclal Assistanoe 17.4% - 25.5%
Dher mrvices l!-_‘iﬂ'. =] 3!.5#-
Transport@ton and Wa re housing 13.8% - IR
Agriculture, Forestry, Fishing and Hunting l.uﬂi.l I 21.7%

Sanulacurng 10,29 -mfx.

comstruction | AEK [ 15

Retall Trade B.7% [ 12.9%
Horommeodation and Food Services ._“. 6.5% m Eligible to Work Remotely

Currently Worki ng Rem otely |

ol 100 Al 30 S0 B0 00 a0 L
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Readiness with Respect to Remote Work Infrastructure

0T Pl - o005 B0.0%: BOE FLE ER

Eligible employees have secure remote access toservers _ 27.6%

Digible employess have aoes toremote collaboration software 23.0%

Our organization has concems about bandwidth Imitations 10.9%

Our organization kas concerns about cybersecurity limit ations - 11.1]"]1:

Higible employess do not have actes to necessary handware /softwarne
& thistime

Botsure I 2055

Mot applicable Qo
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Leave/Absence Policies Related to COVID-19

0K 10.ms 00 30K £

Eligible em ployess may work remotely without using sick leave

and/or vacation days 20.9%
Employeed who choode orf are required to not come into work receive
na pay 27.3%
Employees who choose or are required to not come into work may 27 5%

take acerued paid sick leave andfor vacation days

Employees who choode or are requinred to not come into work are
ofifered additfonal paid leave

Other

Mot sure
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Assistance or Resources that would be Helpful

Financial Assistance
eeneral, &coess to Caplal
Lowifren Interest kansforghable/LOCs
iarats
Payrold related sk heawe pay
Defer/delay\eatend/ restructure paymends (accts payabbe: loans, ublities, rents...|

For/in the future {reopening, long term affects)

Tau crediis

Communication and Information |about coVD15, about swatlable programs for employees and
businessos, what they showld be dotng, or what to plan for]

Unemployment/Workers Comp
Unemploymsent ins/Sarkers Compe Paliey chaniges [mot count agairst employer, speed o benedit payments,
ease cligibdity, for seff-employved, 100%)]
Lald cfffunderemployedsick Dwect paymn ents to employeesfirancial and other asskstanice for employees
Unemiployedfaid offfreduced howrs! Continuation of health insuramce far emplovess /= employed
B Relief
Tax Relief/Deferment — generad comments
Payrol Tax Relief: defer/defay/cancel/suspend fillmgdpayments
Zales Tax Relief: Deferfdelayfeliminete fibng paymendts
Property Tax Reked/Determeent

nocme Tax Relief: Deferfdelay filing paymeents
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B85.2%
52.0%

10.8%
0%

LR 1
B.0%

i0.8%
.74

10.8%
10.8%

5.5

49%
0.4%
8.6%

4. 0%
1.5%

1.1%
i0.9%
i0.9%
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COVID-19 Business Impact Survey Statewide Results

Executive Summary and future aggregate data releases can be found at:

https://bcs. uni.edu/eda-university-center-university-northern-iowa

ED-A

IS5, ECISOME. PEVELOFSENT ADPMINSTRATIDN

University of Morthern lowa

knstiute for Decision Making - Strategic Marketing Services
Center lor Business Growth and Innovation - Advance lowa
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Christy Ryken, Director, Strategic
Marketing Services

christy.ryken@uni.edu

Drew Conrad, CEcD, CERP, Director
Institute for Decision Making

andrew.conrad@uni.edu
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